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Jönköping International Business School
• International Management
• International Economics and Policy
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HIGHER EDUCATION DIPLOMA 

School of Engineering
• Digital Visualization

Graduate  
Programmes

Jönköping International Business School
• International Financial Analysis
• International Logistics and  

Supply Chain Management 
• International Marketing
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• Strategic Entrepreneurship
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• Information Engineering  
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• Production Development  

and Management 
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Materials Engineering
• Industrial Design 
• Software Product Engineering
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• International Communication
• Interventions in Childhood
 
School of Health Sciences 
• Occupational Therapy
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IT IS THE SOUND OF THE WORLD. When I walk across 
campus on an ordinary day I can hear languages from all over 
the world spoken around me, although I only understand a few of 
them. Here, by the shores of Lake Vättern, we have created some-
thing unique: an international community with a personal touch. 

But, Jönköping University is also very Swedish. Well-organized 
and responsible in its actions, just as many would expect it 
to be. At the same time we have made an innovative element, 
namely entrepreneurship, part of our culture. This is a modern 
university that thrives in a changing world, and combines 
academic tradition with curiosity and professionalism. Here you 
will meet innovative and creative minds from all over the world 
– also from Småland, the province where we reside. Sweden 
is one of the world’s top nations regarding innovation, highest 
ranked in the European Union. And if that can be noticed 
anywhere, it is here. 

WE GIVE YOU REALITY. When you choose to study at 
Jönköping University you will get an education with high academic 
standard and profound real-world relevance. Contacts with 
business, society and entrepreneurship come naturally and most 
of our students get jobs right after graduating. During your time 
here you will also have the possibility to start your own enterprise 
at our renowned business incubator, Science Park Jönköping. 

Yet, to study here should also be about something else: new 
experiences and growing as a human being. When you arrive, 
you will not only get a first-rate education. You will be noticed. 
You have chosen to dedicate your time and effort to Jönköping 
University and we will give you our full attention. 

Welcome to Jönköping University  
– we look forward to meeting you!

Anita Hansbo
President

VISION

“We build an international university in Jönköping 
which attracts highly qualified, inventive and 
enterprising people from all around the world. 
We contribute to sustainable economic, social and 
cultural prosperity in the region where we reside, 
making way for knowledge-based innovation and 
enterprise.”

Jönköping University is one of the most  
international universities in Sweden. We 
attract students from all over the world with 
committed teachers and study programmes 
that connect research to industry- with 
many opportunities to practice what you 
learn. We offer an international study en-
vironment that is fun and inspiring, and an 
entrepreneurial way of looking at the world. 

Jönkö ping University
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Great ideas are meant to come to life, and 
we do everything we can to help our stu-
dents make their career dreams come true.

We have about 300 partner universities 
all around the globe, and we offer our  stu-
dents great opportunities to study abroad. 
At Jönköping University, Swedish and 
international students take their classes 
together, and get to know people from 

other parts of the world. We consider this 
cultural exchange an important part of the 
education we offer. It’s a shrinking world 
out there, and you need to be open-minded 

and used to cooperating with people from 
different backgrounds in order to succeed.  
Jönköping University has close ties in the 
region, and we like to involve business and 
industry in research and innovative pro-
jects. This gives our students the chance to  
test their knowledge, and lets the industry 
see what our students can do. It’s a mutu-
ally beneficial exchange.

Jönkö ping University
»We attract students 

from all over the world.«

Jönköping University is a private, non-profit institution of higher  
education with the right to award doctorates. The university operates 
on the basis of an agreement with the Swedish Government and 
conforms to national degree regulations and quality requirements.

The university conducts education and research at its four schools: 
the School of Health Sciences, the School of Education and  
Communication, Jönköping International Business School,  
and the School of Engineering 



6    JÖNKÖPING UNIVERSITY 

RESEARCH-DRIVEN  
EDUCATION 
JIBS EXCELLENCE AS A RESEARCH IN-
STITUTION is internationally renowned. 
Entrepre neurship, Renewal and Owner-
ship are the focus areas of our research 
about real challenges facing the leaders of 
companies and governments worldwide 
today. Our faculty experts bring their 
knowledge into the classroom- where you 
will experience a mix of scientific research 
and engagement with practice. This is why 
JIBS has a strong track record in providing 
undergraduate and graduate education that 
leads to employment both in Sweden and 
internationally.  

INTERNATIONAL 
EDGE FOR A  
GLOBAL CAREER

 JÖNKÖPING INTERNATIONAL 
BUSINESS SCHOOL

Three principles guide the decisions, actions and behaviour of JIBS- Being international at  
heart represents our culture of taking a local, regional, national, and/or global perspective  
in what we do. Being entrepreneurial in mind represents our spirit of being curious,  
imaginative, passionate and action-oriented in everything we do. Being responsible in  
action represents our commitment to being a role model within our industry- conducting rese-
arch, and offering education with relevance to society. 

Jönköping International Business School (JIBS) is rated the most international business school 
in the Nordic region in terms of the diversity among our students, faculty, and professional 
staff, the breadth of our worldwide partnerships and exchange programme, as well as our  
research. We welcome individuals who want to make a difference in Sweden or abroad,  
as well as entrepreneurs and leaders in private, public or volunteer sector organisations.

JIBS is ranked among the top Swedish business schools and benefits from having internationally 
accredited programmes. 
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RESEARCH-DRIVEN  
EDUCATION 

FACTS AND FIGURES:  
2,000 students of which 900 are  

international | 150 faculty and staff 
9 research centres | 300 host companies 

180 international partner universities.  
Entrepreneurship research:  

Ranks 9th globally and 3rd in Europe.  
Family business research:  

Ranks 3rd globally and 1st in Europe. 

WORLD-CLASS  
INTERNATIONAL 
PROGRAMMES
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SCHOOL OF  
ENGINEERING

TECHNOLOGY  
FOR TOMORROW 
STARTS TODAY
The School of Engineering is one of Sweden’s leading educators in the field of engineering.  
Here, you will not only gain knowledge in engineering, but also skills in leadership, communication,  
management and sustainability- all of which are increasingly crucial in a high-tech, globalised world.  

The School of Engineering is a member of the CDIO initiative, a prestigious collaborative 
between leading engineering schools worldwide. Welcome to the school that educates the  
next generation of engineers! 

RESEARCH 
AT THE SCHOOL OF ENGINEERING, the main focus 
of research is on the development and manufacturing 
of physical products with accessory services; it com-
prises the whole chain - from concept to finished  
product. Within the research profile “Industrial Prod-
uct Realisation” research is carried out in four areas: 
industrial production, product development, materials 
and manufacturing, and information engineering. These 
research areas are directly linked to our Master’s  pro-
grammes in engineering. Also, this research orientation 
is especially relevant in our region which has the largest 
number of employees working in small and medium- 
sized manufacturing companies in Sweden.

The research in Industrial Product Realisation is 
made much easier due to close association with regional 
industry and thanks to the extensive host company  
programme including research partners such as Volvo, 
Scania and Husqvarna.
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GUARANTEED  
INTERNSHIP* IN  

ALL ENGINEERING 
MASTER’S  

PROGRAMMES

FACTS AND FIGURES:  
2,500 students | 150 faculty and staff. 

4 research areas | 80 international  
partner universities.

* Internship is carried out during the course Industrial Placement during the second year of studies. 
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SCHOOL OF EDUCATION  
AND COMMUNICATION

LEARNING FOR
TOMORROW’S
CHALLENGES
Whether your passion is teaching, communications, HR or global studies, the School of 
Education and Communication is the school for you. We’ve educated teachers for more 
than 60 years, and our study programmes in other focus areas are also widely popular.

All programmes are based in both practice and science. Cutting edge research is a  
part of the education from early on and students have the opportunity to contribute  
to the field by writing their thesis as part of a research project.

RESEARCH 
RESEARCH AT THE SCHOOL OF EDUCA-
TION AND COMMUNICATION is organised 
into four research areas: CHILD, Lifelong 
Learning, Media and Communication Studies 
and School Based Research and Development. 
The research profiles are of high quality and 
are continually developing as we build new 
platforms for knowledge, interaction and 
communication. 

Postgraduate education is offered through 
the Research School of Education and 
Communication. The doctoral studies are 
focused on a number of disciplines such  
as pedagogy, didactics, education, special 
education, disability research and media and 
communication science.  
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FACTS AND FIGURES:  
4,000 students | 141 faculty and staff 
4 research areas | 100 international  

partner universities.

WE TEACH  
WITH A  

CHANGING  
GLOBAL  
SOCIETY  
IN MIND
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TAKING CARE  
OF YOUR FUTURE
As one of Sweden’s prime educators in the field of health sciences, health care and social 
work, the School of Health Sciences is your best choice. It’s important for us to maintain 
high academic quality and to have distinct profile areas. We continually work together 
with our students to improve our study programmes.

Our experience with education and research is long and substantial, and since many 
of our teachers are also researchers, the learning environment for students is up-to-date 
and relevant.

SCHOOL OF  
HEALTH SCIENCES

RESEARCH 
ONE REASON THAT THE SCHOOL OF HEALTH 
SCIENCES is one of the leading schools in Sweden 
within the fields of health, care and social work is 
its top-quality research. Our research is published 
in internationally renowned journals and is often 
cited. Our research bridges the gap between  
academia and the professional world with the aim 
of improving health and welfare in society. Re-
searchers and professors disseminate knowledge 
and research results at both national and interna-
tional scientific conferences. 

The research focuses on four areas: Adult, Ageing 
(living, condition and health), Child, and Quality  
Improvements, Innovations and Leadership. In  
addition, there are four research programmes:   
Biomedicine, Oral Health, Prosthetics and Orthotics 
and Social Work.  
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ONE OF THE 
LEADING 

SCHOOLS IN 
HEALTH, CARE, 
AND SOCIAL 

WORK IN  
SWEDEN

FACTS AND FIGURES:  
2,200 students | 130 faculty and staff 

4 research areas | 80 international  
partner universities. 
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What you’ve heard about high living 
standards and low crime rates is true too. 
There is also beautiful nature, great design, 
and good music. Sweden is, per capita, one 
of the largest music export countries in 
the world with acts such as Avicii, Robyn 
and the Hives. Lots of great innovations   

originated in Sweden as well, for exam-
ple TetraPak, the pacemaker, Skype and 
Spotify. And let’s not forget about IKEA. 
IKEA, today known all over the world, was 
founded in the south of Sweden, not far 
from Jönköping. It’s a region that is known 
for bringing forth creative minds.

»Sweden is a safe and 
modern country. The 

crime rate is low and the 
air and water is clean.«

Sweden  
Experience a world  
of innovation
Sweden is known for being a clean, beautiful country, covered 
with lakes and forests and inhabited by 9.5 million people who 
are friendly but a bit on the quiet side. This is all true. 

REWARDING INNOVATORS 
The Nobel Prizes, presented each year in Stockholm by the Swedish 
monarch, are regarded as the most prestigious awards in the world.

SWEDEN is the largest exporter of pop 
music per capita in the world.
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SWEDISH FASHION attracts 
great success internationally. Recently 
Sweden’s biggest fashion exporter, 
H&M, has gained cred with the fashio-
nistas after collaborations with some  
of the world’s top fashion designers.

INVENTING TOMORROW’S 
WORLD Skype and Spotify belong  
to the new generation of Swedish  
technological successes.

A NATIONAL KNACK FOR CREATIVE THINKING Many Swedish 
companies have grown wealthy as a result of Swedish innovativeness, including 
Volvo, Ericsson, ABB, Tetra Pak, AstraZeneca and IKEA.
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The university campus is located right in 
the heart of the city, within comfortable 
walking distance of all conveniences. 
No matter if yoga, cross-country skiing, 
computer gaming or cooking is your 
thing, Jönköping and its many opportu-
nities for spare time activities will offer 

what you need. And if, in spite of this, 
you feel the urge to go somewhere else, 
an hour and a half on a train will take 
you to Gothenburg, Sweden’s second 
largest city. Add another hour and you’ll 
be in Stockholm. In Jönköping, you are 
never far away from anything. 

»Jönköping is a clean 
and modern city with 
beautiful nature just 
around the corner.«

Jönköping  
– A student city
You will find Jönköping on the southern shores of lake Vättern.  
The city has a population of 130,000 and a beautiful city centre with cafés, 
restaurants, shopping, concert venues and gorgeous waterfront views.
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A RESTAURANT DENSE CITY.  Jönköping has many delicious restaurants like N.E.O.  
- a cool lakeside bistro/bar serving mediterranean inspired cuisine, and Sjön- a restaurant  
opened by famous Swedish chef and Jönköping resident, Tommy Myllymäki, to name a few.   
SHOPPING  From A6, the largest mall in the region, to Jönköping City- an ever-evolving 
shopping district with more than 200 shops in the middle of the city- Jönköping offers shopping 
galore.  NIGHTLIFE  From bars to student-run clubs, Jönköping has no shortage of enter-
tainment options. STADSPARKEN- THE CITY PARK  within walking distance from the 
centre offers relaxing nature, stunning views of  lake Vättern, walking paths, animals, and more.  
VÄTTERSTRANDEN  is a 2 km beach located in the middle of the city. Enjoy a picnic, stroll, 
or even a refreshing swim. ROSENLUNDSBADET is Jönköping’s largest indoor swimming 
center, and located close to the city centre. Swim, relax in the jacuzzi or sauna, enjoy the wave 
pool, or ride the waterslides- if you dare. GRÄNNA AND VISINGSÖ The quaint village  
of Gränna and island of Visingsö, are just a half an hour away. Walk the cobbled streets, tour  
a candy factory, or take the ferry over to the island to rent a bike and explore medieval ruins.
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LIVING THE STUDENT LIFE

AT YOUR SERVICE!

Life as a student isn’t all about lectures and exams. It’s also about  
networking, exploring different cultures, and making new friends. 
There is always something going on around campus that you can choose 
to take part in – seminars, sports events or parties. And then there is 
Akademien, the Student Union’s nightclub. Akademien is one of Jönkö-
ping’s biggest nightclubs with three different dance floors.

One of the first things you will experi-
ence is Introduction Week – an event 
where all new students at Jönköping 
University get to know each other 
through a variety of social activities.  
The event has been rated one of the 
best in Europe. Introduction Week 
will also prepare you academically, as 
you will learn about your programme, 
important routines and procedures.

SOME OTHER HIGHLIGHTS
INTERNATIONAL WEEK: once every  
semester our international students 
present their own country and culture. 
SPRING INSPIRATION: a great big  
fashion show, organized by JIBS students. 
CAREER DAYS:  where you will meet 

potential employers from regional as 
well as international companies. 
SPRING PROM: annual event focusing 
on and preserving student traditions. 
And a great party!
TRIPS: throughout the year, the Student 
Union arranges trips to various excit-
ing destinations, in Sweden and to our 
neighbouring countries.

BY STUDENTS – FOR STUDENTS
The Student Union is run by students, 
for students. Jönköping Student Union 
cooperates with the schools’ student 
associations, and are well represented in  
various decision making bodies, providing 
students with a genuine opportunity to  
affect decisions regarding their education. 

A TRULY INTERNATIONAL MIX OF STUDENTS.  As a student in Jönköping you 
will meet and work with students from all over the globe with various backgrounds and 
perspectives, sharing the common ambition to develop deep knowledge and experience.

The staff at Jönköping University are 
dedicated to providing the best possible 
service – before and during your studies. 

STUDENT SERVICES OFFICES
Provide information about: examinations, results, 
re-exams, access cards, print-outs and more.

ACCOMMODATION OFFICE
The Accommodation Office will help you find a 
place to live. You will receive information about 
this once you’ve been accepted to Jönköping 
University.

PICK-UP SERVICE
The university arranges pick-up services for  
arriving international students. To make use of 
this service it is important that you have applied 
for accommodation through the university and 
confirmed your arrival date.

INTERNATIONAL RELATIONS OFFICE
The IRO develops cooperation with universities all 
over the world to offer students the possibility to 
study abroad. Service prior, during and after studies 
abroad is provided to outgoing and incoming exchange 
students. In addition, IRO administrates scholarships 
that students can obtain when studying abroad. 

STUDY COUNSELLING
The student counsellors offer study and career 
advice and follow up students’ study performance. 

CAREER CENTRE
The Career Centre helps build bridges between 
university life and professional life and offers ca-
reer guidance, information, lectures and seminars.

UNIVERSITY LIBRARY
The University Library is an old foundry from  
the beginning of the 20th century that has been 
transformed into a modern research library. 
Group rooms and reading rooms are available  
24 hours a day.

COMPUTER LABS
Each school within the university has its own com-
puter facilities for students, accessible 24 hours a 
day. Wireless internet access is also available on 
campus. 

STUDENT HEALTH CARE
Visits are free of charge and completely confiden-
tial. The staff at the Health Centre can help you 
navigate the Swedish healthcare system.

THE SPORTS CENTRE
The brand new sports centre on campus is waiting 
to accommodate your exercise needs. The centre 
includes a well equipped gym as well as a gymna-
sium for indoor team sports and offers special 
discounts to students at Jönköping University.

SPIRITUAL ROOM
A room for prayer and meditation, open for all 
regardless of religion, is located on the third floor 
of the library building.
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Close to the 
real world

Many students want to start their own businesses. Jönköping University 
cooperates with Science Park Jönköping, which offers business developers 
that will coach you and help you on your way to entrepreneurial success. 
Bas Konkhe is a former JIBS student who co-founded Impraise, a digital tool 
to give feedback to co-workers and employees on the go.

BAS KOHNKE, CO-FOUNDER OF IMPRAISE
I took the first steps towards start-
ing Impraise when I was a student at 
Jönköping University. My colleagues 
and I had all had jobs before, and felt 
that we rarely got the feedback we 
needed to help us improve. We dis-
cussed this with several companies, 
and it turned out that none of them 
had a good solution for feedback at 
work.  It became clear to us that we 
had a great opportunity to help people 
get better at their jobs. So we started 
Impraise, which is a digital tool that  
enables you to give co-workers and 
employees swift feedback on their 
work.

We started by pitching our idea at 
a startup event called “Startup Live 
Jönköping”. It was cosponsored by  
Science Park Jönköping, and they  
offered to help us develop our idea.  
We spent a lot of time with their busi-
ness developer who helped us struc-
ture the business and our distribution 
model.  Thanks to Science Park we got 
a kick-start! The business developer 
gave us advice and shared insights from 
his own experience and he let us think 
through the entire business idea. Sci-
ence Park also arranged an office space 
for us, and that was great because it 
enabled us to work together as a team.

The future looks pretty bright now 
After our time in Jönköping, we got 
accepted to one of the world’s most 
attractive business accelerators: Y 
com binator in Silicon Valley. They have 
companies like Reddit, Dropbox and 
Airbnb on their track record, so we’re 
in good company. And maybe all of this 
would have happened even without the 
help of Science Park, but definitely not 
as smoothly and quickly. 

STUDIED AT JÖNKÖPING INTERNATIONAL BUSINESS SCHOOL

SCIENCE PARK 
JÖNKÖPING

Science Park will support you  

with anything from finding the  

right business model and the right  

team for your business, to finding  

the funds you need to make it grow.  

Science Park offers free guidance  

and working space  

for startups.
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JÖNKÖPING UNIVERSITY 
ALUMNI ARE ALL OVER 
THE WORLD
There are Jönköping University alumni all over the world. We know, because we like  
to keep in touch. We like to know what you’re up to after you graduate and leave us.  
Our alumni are important to us. They spread the word about Jönköping University  
worldwide, and the positions they hold show us that we’re still on the right track. 

Work: Consultant at Cheil Worldwide,  

China / Education: International  

Economics and Policy, Jönköping  

International Business School
.............................................................................
The truly international environment at 
Jönköping University (JU) enhanced my 
communication skills with people from 
different cultures. This has proven very 
useful at my job, which requires me 
to interact with people from around 

the world. Studying at JU also enabled 
me to develop an analytical mind-set, 
which is a fundamental skill for my job. 
Last but not least, the JU experience 
cultivated my individual study skills. All 
of these things helped prepare me for 
professional life. I also enjoyed my time 
studying in Sweden; the locals were 
very friendly.

I found many of the courses valu-
able, especially the course Statistics 

and Econometrics, which enabled me 
to easily adapt to my job, where I work 
with data analysis on a daily basis. I work 
as a consultant at Cheil Worldwide in 
China, a marketing solutions company 
that offers advertising, public rela-
tions, shopper marketing, digital mar-
keting, and more. If you are looking 
for a truly international and practical 
education, JU should definitely be your 
choice. 

I ADMINISTER THE LOGISTIC PROCESS

DANYUAN LIU / CHINA



JÖNKÖPING UNIVERSITY     21

I TRAVEL A LOT IN MY JOB

Work: CGI Sweden AB, Sweden / 

Education: Information Engineering and 

Management, School of Engineering

............................................................................
The atmosphere and all of the things  
I learned at JU were priceless. I have 
even developed lifelong friendships at 
the university. The courses were well 
structured but there was also room for 

sharing your own ideas. The courses 
gave me insight into subjects I encoun-
ter regularly at work. 
Alongside my studies, I participated in 
two very inspiring projects: Next Step 
and Spring Inspiration. I even came to 
meet my employer through the annual 
career fair at JU. Today I work at CGI 
Sweden AB as System Developer in 
the insurance  sector. Since my job 
is within the IT-field, much of what I 
have learned during my studies, has 
practical applications at my workplace. 
I have also benefited from courses in 
entrepreneurship and I am considering 
starting my own business in the future. 

My advice to new students is to take 
part in group work and  join as many 
activities at the university as possible. 
This opportunity to begin networking 
will be useful in the future. It is also a 
great way to have fun, trust me!

Work: Consultant at Pricewaterhouse-

Coopers in Hamburg, Germany /  

Education: IT, Management and  

Innovation, Jönköping International  

Business School

.............................................................................
I work for PricewaterhouseCoopers 
in Hamburg as a Consultant in the Sys-
tems and Process Assurance depart-
ment. There is really no typical day at 
my job, and that is what is so exciting 
about it. I sometimes don’t even know 
where I am going to be the next day. 
I travel a lot to support different pro-
ject teams with IT-related issues. 

I work with people from the US, 
Spain, Italy, France and Turkey on a daily 
basis. Having been able to get to know 
about these cultures during my studies 
at JU, helped me a lot. People like it if 
you know something about their coun-
try. When you talk business with them 
later, you provide a totally different lev-
el of comfort for them because of this.

I strongly recommend choosing JU, 
as it not only gives you real skills but 
also offers you a huge network for 
your future career. 

My best advice for students going 
into IT is: specialise yourself to a cer-
tain degree, but be open-minded for 
new opportunities. Your knowledge 
might be significant to a company’s  
success at one time but worth nothing 
the very next week.

TINO BRUNZEL / GERMANY

I WANT TO START MY OWN BUSINESS

IT’S A REALLY MULTI-
CULTURAL SCHOOL
Work: Market Research and Contract Unit, 

Nigerian National Petroleum Corporation, 

Nigeria / Education: International Logistics 

and Supply Chain Management, Jönköping 

International Business School

....................................................................................
Much of the academic knowledge I gained 
at JU has helped me in practical situations. 
I remember doing a case study for a pub-
licly traded company where we analysed 
the performance of the company. It really 
opened my eyes to the fact that how well a 
company is doing reflects in the value of its 
shares on the stock market. Another thing  
I learned at JU was how to balance academic 
studies with a social life. I have learned how 
to face life’s challenges without jeopardising 
my social life. 

JU is a really multicultural school. There 
are students from all different parts of the 
world. I graduated from JU in 2006 and  
I still have some friends from other coun-
tries. JU encouraged a high level of inter-
action among students. When I arrived in 
Jönköping, the university even arranged 
a dormitory for me in the days before  
I received my permanent accommodation; 
not all schools will do that. 

To all students coming to JU, I want to say 
congratulations for making the right choice. 
You will be prepared for the real world and 
it will help you to realise your potential.  

NIGERIA

»There are students from all 

different parts of the world. « 

SARUMI ADEWUMI

ASMA MOINDUDDIN / INDIA



PARTNER 
UNIVERSITIES

Jönköping University offers great opportunities to study 
abroad. We have partner universities in more than  
60 countries all over the world. This means that not 
only will you have the chance to meet new people, 
face new challenges and have great experiences in 
Jönköping, but there’s the added bonus of being able 
to do it all over again in a different country. And 
that is not all – because of our extensive exchange 
programme our campus is literally buzzing with  
different languages. You can meet people from all 
over the world without ever leaving the school.
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JÖNKÖPING UNIVERSITY

• 350 partner universities in close to 60 countries. 
• 1,300 international students in Jönköping. 

• A truly international environment. 

Read more about our partner universities: www.ju.se

ONE OF CHINA’S MOST 
RENOWNED UNIVERSITIES

A LEADING TECHNOLOGICAL 
UNIVERSITY IN INDIA 

RECOGNISED AND  
RANKED WORLDWIDE AS THE 
#1 UNIVERSITY IN TURKEY.

LEADING RESEARCH  
UNIVERSITY IN EUROPE

ONE OF AFRICA’S 
OLDEST, LEADING 
UNIVERSITIES WESTERN AUSTRALIA’S 

LARGEST AND MOST  
MULTICULTURAL UNIVERSITY

RANKED 38TH IN THE 
WORLD, IN THE 2014 
SHANGHAI JIAO TONG 
WORLD RANKING.
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UNDERGRADUATE PROGRAMMES

180 
credits

 JÖNKÖPING INTERNATIONAL BUSINESS SCHOOL

International 
Economics
Bachelor of Science in Business and Economics with a major in Economics 

This programme- with a major in Economics, a minor in business admin-
istration, and courses in statistics- provides students with the theoretical 
competencies to work with international economics. 

Of high value high value to future employers, the programme provides 
students with the quantitative knowledge and skills to analyse and process 
data. In the labour market today, it is becoming increasingly important, 
not only to be able to provide statistical measures to describe firms, organ-
isations, municipalities and countries, but also to analyse the statistics and 
make accurate conclusions and suggestions based on the data. 

During the programme, you will develop a thorough understanding of 
economics and their underlying mechanisms, at both the micro and macro 
level. You will learn how different markets work and understand the dynam-
ics in the global economy. You will also learn about the financial market, 
different financial instruments and fundaments in investment theory.

You will have the opportunity to spend one semester abroad and to 
develop a personal, international network that can boost your career. 

The programme prepares you for positions at multinational corpora-
tions, banks, financial institutions, government agencies and international 
organisations. 

COURSES (NB Preliminary list of courses)

Year 1
Entrepreneurship and Business Planning ...................................................7.5 Credits
Macroeconomic Principles ..................................................................................7.5 Credits  
Microeconomic Principles and Mathematics 
for Economics  .............................................................................................................7.5 Credits  
Basic Financial Accounting  ..................................................................................7.5 Credits
International Trade Theory  ................................................................................7.5 Credits 
Industrial Organisation  ..........................................................................................7.5 Credits  
Issues in Development Economics  ................................................................7.5 Credits  
International Macroeconomics and Finance  ...........................................7.5 Credits

Year 2
Intermediate Microeconomics and 
Mathematical Economics  .....................................................................................7.5 Credits  
Business Statistics 1  .................................................................................................7.5 Credits  
Business Statistics 2  .................................................................................................7.5 Credits  
Intermediate Macroeconomic Theory  .......................................................7.5 Credits
Sweden in the Global Economy  ......................................................................7.5 Credits  
Corporate Finance 1  ..............................................................................................7.5 Credits  
Econometrics 1  ..........................................................................................................7.5 Credits  
Organisation and Leadership  ............................................................................7.5 Credits

Year 3
Studying abroad/Elective courses  ...................................................................30 Credits
Bachelor Thesis in Economics  ........................................................................... 15 Credits  
Statistical Data Processing  ..................................................................................7.5 Credits  
Corporate Finance 2  ..............................................................................................7.5 Credits

PREREQUISITES: General entry requirements include high school diploma; 
with specific demand on mathematics, civil/social studies, and English proficien-
cy. For more detailed entry requirements, please visit www.ju.se.

120 
credits

 SCHOOL OF ENGINEERING, CAMPUS i12

Digital 
Visualization
Higher Education Diploma

Do you want to work as a visual effects-artist in the film and adverti-
sement industry? Are you technologically and/or artistically inclined? 
This programme will guide you through the post-production processes 
in order to produce production quality material.

One programme – Two tracks. 
DIGITAL COMPOSITING. Gain insight in all parts of post-produc-
tion and learn to handle the tools you need to, for example, retouch 
lines that keep an actor hanging in the air, produce set extensions and 
integrate rendered 3D in live action material.
3D VISUALIZATION. Learn to make high quality 3D productions 
within a set time frame for commercial and film productions. This can, 
for example, include modeling, texturing, shading, lighting and anima-
ting objects and scenes.
– Undergraduate Programme leading to a Higher Education Diploma 
– Taught at Campus i12 in the city of Eksjö (about 60 km from 

Jönköping) – one of Sweden’s premier educators in post-production.
– Lectures often held by guest lecturers, ensuring a great network 

throughout your education. 
– Global perspective with international lecturers and close contact with 

international film industry companies.

COURSES (NB Preliminary list of courses)

Year 1
CGI Introduction  ..........................................................................................................6 Credits
Digital Image Management  .....................................................................................6 Credits
Pre Production  ...............................................................................................................6 Credits
Research Methods and Communication  .......................................................6 Credits
Track: Digital Compositing
Rotoscoping and Plate Preparation  ..................................................................6 Credits
Compositing I  ..................................................................................................................9 Credits
Compositing II .............................................................................................................. 12 Credits
On Set Supervision DC  ...........................................................................................9 Credits
Track: 3D Visualization
3D I  ........................................................................................................................................9 Credits
3D II  .................................................................................................................................... 12 Credits
3D Animation  .................................................................................................................6 Credits
On Set Supervision 3D  ............................................................................................9 Credits

Year 2
Final Project Work  .......................................................................................................9 Credits
Industrial Placement Course  ..............................................................................27 Credits
Post Production I – Flows and Processes  .....................................................6 Credits
Post Production II – Flows and Processes  ....................................................9 Credits
Track: Digital Compositing
Compositing III  ...............................................................................................................9 Credits
Track: 3D Visualization
3D III - Technical Direction  ....................................................................................9 Credits
3D III - Look Development  ....................................................................................9 Credits

PREREQUISITES: General entry requirements include high school diploma, and 
English proficiency. For more detailed entry requirements, please visit www.ju.se.

MORE INFORMATION

Prerequisites and courses are subject to change. 
Please visit www.ju.se for the most up to date 
information on programmes and courses.
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180 
credits

EPAS is an accreditation system that evaluates the quality of business 
and/or management programmes with an international perspective.

180 
credits

 JÖNKÖPING INTERNATIONAL BUSINESS SCHOOL

International 
Management 
Bachelor of Science in Business and Economics with a major in Business Administration

In a world with in increasing international competition there is a great need 
for managers who can develop existing businesses by seizing new business 
opportunities. The International Management programme comprises basic 
courses in economics and business studies and specialises in business man-
agement and business renewal in an international context. The programme 
gives you the opportunity to spend one  semester abroad.

During your studies you establish direct connections with the business 
world through the Host Company Programme.

With a degree from the International Management programme at  
JIBS you have an excellent foundation for starting your own business or 
pursuing an international career as business developer, financial assistant, 
junior analyst, marketing coordinator, salesperson, product manager, 
brand manager, account manager/key account manager/service manager, 
marketing assistant, export manager, or project leader.

COURSES (NB Preliminary list of courses)

Year 1
Business and Academic Communication 1  ...................................................7.5 Credits
Entrepreneurship and Business Planning .........................................................7.5 Credits
Microeconomic Principles and Mathematics for Economics  .............7.5 Credits  
Basic Financial Accounting  .......................................................................................7.5 Credits
Macroeconomic Principles .......................................................................................7.5 Credits 
Management Accounting  ..........................................................................................7.5 Credits  
Marketing Management  .............................................................................................7.5 Credits  
Organisation and Leadership  .................................................................................7.5 Credits

Year 2
Strategy and Technology  ..........................................................................................7.5 Credits  
Business Statistics 1  ......................................................................................................7.5 Credits  
Business Statistics 2  ......................................................................................................7.5 Credits  
Research Methods: Design, Implementation and Analysis  .................7.5 Credits
Corporate Finance 1  ...................................................................................................7.5 Credits  
International Trade Theory  .....................................................................................7.5 Credits  
International Macroeconomics and Finance  ................................................7.5 Credits 
International Management  .......................................................................................7.5 Credits

Year 3
Studying abroad/Elective courses  ........................................................................30 Credits
Business Ethics  .................................................................................................................7.5 Credits  
Elective course  ................................................................................................................7.5 Credits  
Bachelor Thesis in Business Administration  .................................................. 15 Credits

PREREQUISITES: General entry requirements include high school diploma; 
with specific demand on mathematics, civil/social studies, and English profi-
ciency. For more detailed entry requirements, please visit www.ju.se.

 JÖNKÖPING INTERNATIONAL BUSINESS SCHOOL

Marketing 
Management
Bachelor of Science with a major in Business Administration 

This programme equips you with knowledge and skills that enable you 
to support companies’ development and growth by leading projects 
and functions within the various areas of marketing and business  
renewal. The combination of theory, practice and recurring group work 
makes Marketing Management a programme that provides you with 
important experience for your future career. You study together with 
students from many countries taught by a highly international faculty.

You will have the opportunity to spend one semester abroad and to 
develop a personal international network that can boost your career.  
After completion, you will be well prepared to tackle a range of positions  
related to marketing. The programme will prepare you for positions  
such as project leader, marketing assistant, communication planner, 
marketing coordinator, business developer, product manager, brand 
manager, sales person, account manager/key account manager/service 
manager, after-sales, or export manager.

COURSES (NB Preliminary list of courses)

Year 1
Entrepreneurship and Business Planning ...................................................7.5 Credits  
Principles of Project Management  .................................................................7.5 Credits  
Basic Financial Accounting  ..................................................................................7.5 Credits  
Business and Academic Communication 1  ..............................................7.5 Credits
Purchasing and Sales  ...............................................................................................7.5 Credits  
Supply Chain Management  .................................................................................7.5 Credits  
Marketing Management  ....................................................................................... 7.5 Credits  
Organisation and Leadership  ............................................................................7.5 Credits

Year 2
Business Statistics 1  .................................................................................................7.5 Credits  
Electronic Commerce  ...........................................................................................7.5 Credits  
Marketing Communication  .................................................................................7.5 Credits  
Microeconomic Principles and Mathematics 
for Economics  .............................................................................................................7.5 Credits
Corporate Finance 1  ..............................................................................................7.5 Credits  
International Marketing  .........................................................................................7.5 Credits  
Business Ethics  ............................................................................................................7.5 Credits  
Research Methods: Design, Implementation 
and Analysis  ..................................................................................................................7.5 Credits

Year 3
Studying abroad/Elective courses  ...................................................................30 Credits
Bachelor Thesis in Business Administration  ............................................. 15 Credits
Brand Management  .................................................................................................7,5 Credits
International Marketing Law and Consumer Protection  ................7,5 Credits

PREREQUISITES: General entry requirements include high school diplo-
ma; with specific demand on mathematics, civil/social studies, and English 
proficiency. For more detailed entry requirements, please visit www.ju.se.

As soon as I came to Jönköping University, I felt “this is me”. My studies are all about participation, 
leadership and the economy and I love it. Studying here is challenging and that is how I like life to be.  
One course that has been really interesting was Marketing Communication where we had a competition 
to pitch a marketing idea to a real company. The company and our teachers formed the jury and my team 
was one of the winners.

I like the fact that I have so many alternatives for going abroad. I know that many universities 
give you the opportunity to go on exchange but from here you can go wherever you want in the whole 
world. On campus, I have met so many students from other countries. All companies are becoming more 
global and I see the world as my future working place. Jönköping is perfect. Since the campus is big, it really 
feels like it is a major part of the city. The nature, with all the water around, is really nice. And if you want to 
explore bigger cities, it is easy to travel from here. 

STUDENT IN MARKETING MANAGEMENTTHERESE ERIKSSON / SWEDEN
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 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

International 
Financial Analysis
Master of Science with a major in Business Administration

The operation of financial markets is one of the most complex topics of 
study due to what underlies them: interactions among human beings, 
with all of their conceptions and misconceptions about the reactions of 
other human beings. This programme provides you with the theoretical 
background and the mathematical and empirical tools required for  
advanced financial analysis. You also gain a solid background in  
advanced financial theory that you need to understand the mechanisms 
that influence financial markets. 

This education prepares students for positions demanding advanced 
analytical skills in financial economics and statistics. Such positions are 
mainly found in the financial sectors but are also found in other parts of 
private and public sectors around the world.

COURSES (NB Preliminary list of courses)

Year 1 
International Portfolio Management 
and Investment Analysis  .......................................................................................7.5 Credits
Microeconomic Foundations of Economic 
and Financial Analysis  .............................................................................................7.5 Credits
Advanced Security Markets and Financial Contracts ........................7.5 Credits
Advanced Topics in Finance ...............................................................................7.5 Credits
Analytical Methods for Economic and Financial Analysis  ...............7.5 Credits
Derivative Securities ...............................................................................................7.5 Credits
Master Thesis in Business Administration  ................................................. 15 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited univer-
sity) with at least 90 ECTS credits in business administration, economics, 
industrial engineering and management, or equivalent. At least 60 ECTS 
credits must be in business administration and 15 ECTS credits in statistics 
or econometrics. Proof of English proficiency is required. For more detailed 
entry requirements, please visit www.ju.se. 

GRADUATE PROGRAMMES

 60 
credits

 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

International 
Marketing
Master of Science with a major in Business Administration

International Marketing is a programme that increases your ability to 
meet the marketing challenges companies face as a result of a changing 
competitive climate. Issues such as digitalization, globalisation and the 
rapid rate of change highlight the importance of an international setting 
and make renewal a central theme. 

The programme has an emphasis on practice through course activities 
with corporate interaction combined with theoretical depth. During the 
year you will study topics ranging from the behaviour of consumers to the 
nature of the global economy. For example, you will be engaged in dis-
cussions about how consumers relate to and affect each other, how digital 
media influence planned communications, and how export is managed. 

The programme prepares you for an executive career in marketing 
with a focus on international exchange and relations.

COURSES (NB Preliminary list of courses)

Year 1
Contemporary Issues in International Marketing  ................................7.5 Credits
Consumer Behaviour  ............................................................................................ 7.5 Credits 
Marketing Research  .................................................................................................7.5 Credits  
Market Communication in a Digital World  .............................................7.5 Credits
Advanced International Marketing, Trade, and 
Export Management ...............................................................................................7.5 Credits  
Master Thesis in Business Administration  ................................................. 15 Credits  
Globalisation of Economic Activity  ...............................................................7.5 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in business administration, economics, indus-
trial engineering and management, or equivalent. At least 60 ECTS credits 
must be in business administration. Proof of English proficiency is required. 
For more detailed entry requirements, please visit www.ju.se.

 60 
credits

MORE INFORMATION

Prerequisites and courses are subject to change. 
Please visit www.ju.se for the most up to date 
information on programmes and courses.
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I chose Jönköping University (JU) because it’s international. It feels like being 
abroad while still at home. My classmates are from all kinds of places all over the world, 
and people are so open and fun to be around. It’s a fantastic study environment and I’ve 
made lots of new friends.

I did my bachelor’s degree at JU as well, and I haven’t regretted that I decided to 
stay for a master’s! JIBS offers so many opportunities for exchange studies, and I think the 
fact that I’ve spent several semesters abroad will be an advantage for me in the future.  
It shows that I’m adaptable, open and not afraid of challenges and of trying new things.  
I went to both Montreal and Portsmouth during my bachelor studies and next semester  
I’m going to Lyon in France. 

Studying on this level is different from what I’m used to, and I really like it. The 
classes are smaller and our work is very project oriented with lots of case studies. In some 
courses the literature only consists of scholarly articles, which means it’s really up to date 
with research. 

I think my experiences from JU will really help me in my future career!

STUDENT IN INTERNATIONAL LOGISTICS AND SUPPLY CHAIN MANAGEMENT

 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

International Logistics  
and Supply Chain Management
Master of Science with a major in Business Administration

The programme is unique in that it offers a cross-disciplinary education, 
combining the core topics of logistics and supply chain management with 
informatics and economic geography. Students gain deep theoretical 
knowledge and understanding of the supply chain network, as well as the 
tools needed to analyse, develop and change such supply chains. 

There is a strong connection between theory and practice and students 
will enjoy continuous corporate interaction as well as insights from 
the faculty’s internationally recognised research. After graduating, you 
will be prepared for an international career in the areas of supply chain  
management and logistics.

COURSES (NB Preliminary list of courses)

Year 1
International Distribution and Retailing  .....................................................7.5 Credits  
Basics in Supply Chain Management  ............................................................7.5 Credits  
Advanced Supply Chain Management 
- Supply Chain Integration and Alliances  ...................................................7.5 Credits
Advanced Research Methods in Business Administration .............7.5 Credits
IT-Enabled Changes in Supply Chain Management  ............................7.5 Credits
Logistics Firms and Logistics Services  ..........................................................7.5 Credits  
Globalisation of Economic Activity  ...............................................................7.5 Credits 
Strategy and Change Process in Supply Chains  ....................................7.5 Credits

Year 2 
Studying abroad/Elective courses  ...................................................................30 Credits
Master Thesis in Business Administration  .................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in business administration, economics, industrial 
engineering and management, or equivalent. At least 60 ECTS credits must be 
in business administration. Proof of English proficiency is required. For more 
detailed entry requirements, please visit www.ju.se.

120 
credits 60 

credits

 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

Engineering  
Management  
Master of Science with a major in General Management

This programme provides a specialised education in management 
for those holding a bachelor’s degree in engineering. The programme  
prepares students for work in business positions that require a broad base 
of management understanding combined with technical knowledge. 
Therefore the programme addresses a wide range of management topics 
deemed necessary for an engineer to excel as a responsible business leader 
in various managerial roles. 

Engineering Management is taught in collaboration between 
Jönköping International Business School and the School of Engineering 
and includes frequent corporate interaction to secure practical relevance 
as well as academic depth. 

After graduation you will belong to an attractive group of graduates 
holding both engineering and management degrees. This will qualify 
you for a variety of jobs, especially managerial roles that require you 
to understand  the technical processes of a company and lead projects, 
departments, plants, or whole firms. It will also increase your chances 
of realising your own business idea or being innovative within existing 
organisations. 

COURSES (NB Preliminary list of courses)

Year 1
Accounting & Finance for Managers  .............................................................7.5 Credits
Industrial Marketing and Supply Chain Management  ........................7.5 Credits
Leading people  ...........................................................................................................7.5 Credits
Master Thesis in General Management  ...................................................... 15 Credits
Research Methods in Management  ..............................................................7.5 Credits
Strategic Entrepreneurship and Innovation .............................................. 15 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 credits at an accredited university) with 
at least 90 credits in engineering or equivalent. Proof of English proficiency 
is required. For more detailed entry requirements, please visit www.ju.se. 

LINDA STAFLUND / SWEDEN
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 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

Urban, Regional and  
International Economics  
Master of Science with a major in Economics

This programme provides a deepening education in the field of regional and 
international economics and aims to build students’ core competencies 
to work with urban, regional and international issues. This focus is 
highly relevant to both developed and developing countries. Students 
gain the skills to analyse economic data and draw inferences. The  
theoretical knowledge combined with these practical tools give students 
a competitive advantage in their future career paths.

 The education prepares students for positions demanding special-
ised analytical skills in economics. Such positions may be found in both 
the public and private sectors, for example, in dealing with the impact 
of globalisation and structural change. This comprises elements such as 
mobility, knowledge supply, innovation and job creation. The students 
will thus be well prepared for positions requiring practical and scientific 
knowledge and the use of this knowledge in new models and methods. 

COURSES (NB Preliminary list of courses)

Year 1
Mathematical Methods for Economics 
and Financial Analysis  .........................................................................................7.5 Credits
Microeconomic Foundations of Economic 
and Financial Analysis  .............................................................................................7.5 Credits
Advanced Macroeconomics and Growth  ................................................7.5 Credits
Analytical Methods for Economic and Financial Analysis  ....................7.5 Credits
Economics of Cities and Spatial Methods  .................................................7.5 Credits
Advanced Economic Geography  ....................................................................7.5 Credits
Globalisation of Economic Activity  ...............................................................7.5 Credits
Critical analysis and Academic Writing  ......................................................7.5 Credits

Year 2
Advanced Econometric Analysis  ....................................................................7.5 Credits 
Entrepreneurship, Innovation, and Growth  ............................................7.5 Credits 
Applied  Econometrics  .........................................................................................7.5 Credits
International Trade Analysis  ..............................................................................7.5 Credits
Studying abroad/Elective courses ... ................................................................30 Credits
(elective requirement: 15 credits in economics at 
A1N and 7.5 credits in statistics/econometrics)
Master Thesis in Economics  ...............................................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 credits at an accredited university) with 
at least 60 credits in economics, or equivalent. Furthermore, a minimum of 
15 credits in statistics/econometrics is required. Proof of English proficiency 
is required. For more detailed entry requirements, please visit www.ju.se.

 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

IT, Management 
and Innovation 
Master of Science with a major in Informatics

This programme addresses two types of students: Those with a business 
background who want to increase their competence in exploiting IT 
for business, organisational or industrial innovation, and those with a  
technology background who want to increase their competence in  
entrepreneurship and innovation.

The programme features three key areas: project management; the 
use of IT in business, organisational and industrial innovation; and the 
evaluation of IT investments.

The overall purpose is to contribute to educating a new generation 
of researchers and practitioners who want to understand the value of 
IT, how to effectively implement and manage innovative IT-based 
products and services in the global virtual economy, and how to  
capture the effects of IT.

After successfully completing the programme, students will have 
acquired good analytical skills and the ability to think strategically in 
terms of both business and technology and be qualified to work in local 
or international companies as IT managers, chief information officers or 
as a researchers.

COURSES (NB Preliminary list of courses)

Year 1
Information Technology and Innovation Management  ....................7.5 Credits
IT-Project Management in International Settings  ................................7.5 Credits
Project in Informatics  .............................................................................................7.5 Credits  
Methods to Evaluate Information Technology Ventures  ................7.5 Credits
Enterprise Modelling  ..............................................................................................7.5 Credits  
Information Management  ....................................................................................7.5 Credits  
Entrepreneurial Performance Management 
and Information Technology  .............................................................................7.5 Credits  
Research Methods in Informatics  ...................................................................7.5 Credits

Year 2 
Studying abroad/Elective courses  ...................................................................30 Credits
Master Thesis in Informatics  ...............................................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 credits at an accredited university) with 
at least 60 credits in informatics, business administration, computer sci-
ence, computer engineering, information engineering, or equivalent. Proof 
of English proficiency is required. For more detailed entry requirements, 
please visit www.ju.se.

 120 
credits

 120 
credits

MORE INFORMATION

Prerequisites and courses are subject to change. 
Please visit www.ju.se for the most up to date 
information on programmes and courses.



JIBS’ summer courses
The programme consists of  intensive courses at Bachelor’s and 
Master’s levels. The main goal is to provide the students with  
academic and applied knowledge, to experience an international 
environment and to provide know ledge of the Swedish culture 
through a rich programme of cultural and social activities. 

THE FOLLOWING COURSES ARE OFFERED
• International Entrepreneurship and  
 Venturing / Bachelor’s level
• International Logistics and Supply Chain  
 Management / Bachelor’s level
• Developing Dynamic Family Enterprises / Master’s level

Please visit www.jibs.se/summerprogramme for more 
information and updates about the courses and the  
programme.

EPAS is an accreditation system that evaluates the quality of business 
and/or management programmes with an international perspective.

 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

Strategic 
Entrepreneurship  
Master of Science with a major in Business Administration

Strategic Entrepreneurship is a programme that helps you improve your 
entrepreneurial effectiveness, both in creating and launching new  
startups, and in identifying and developing opportunities within existing 
organisations. 

The programme will provide you with specialised master level compe-
tencies in business administration with a focus on venture creation and 
venture management as well as business renewal. 

The education is designed using state-of-the-art research and offers 
practical experiences. You will have the opportunity to get acquainted 
with the Swedish business landscape and develop your own venture ideas 
in close collaboration with our Science Park. 

A wide range of career opportunities await you after graduation,  
including: business owner/manager, entrepreneur, business developer, 
project leader or change manager.

COURSES (NB Preliminary list of courses)

Year 1 
Entrepreneurial Growth  ......................................................................................7.5 Credits  
Entrepreneuring; Person and Process  .........................................................7.5 Credits  
Advanced Research Methods in Business Administration .............7.5 Credits  
Creating a New Venture  .....................................................................................7.5 Credits
Advanced International Marketing, Trade, 
and Export Management  .....................................................................................7.5 Credits  
Corporate Entrepreneurship and Strategic Renewal  .......................7.5 Credits
Entrepreneurial Finance  .......................................................................................7.5 Credits  
Family Business Development  ..........................................................................7.5 Credits

Year 2
Studying abroad/Elective courses  ...................................................................30 Credits
Master Thesis in Business Administration  .................................................30 Credits  

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in business administration, economics, indus-
trial engineering and management, or equivalent. At least 60 ECTS credits 
must be in business administration. Proof of English proficiency is required. 
For more detailed entry requirements, please visit www.ju.se.

I chose this programme on gut feeling alone. I was set on another one, 
and then, one hour before the application deadline, I thought: “No. Entrepre-
neurship would be more interesting”. And I have not regretted it once! 

I like that we get to put theory into practice. We cooperate with 
companies and try to work out new strategies for them. We have to come up 
with and try out our own business ideas and I’m learning so much from this. 
For example, I’ve realised that you need a good team. You can’t do this kind of 
thing alone, it’s very difficult.  If you just read the books you will underestimate 
how hard it is. That’s why the practical aspects of this programme are so great.

The fact that Jönköping University is so international is really  
beneficial. I see people’s differences now and I see them as opportunities.  
It will help me in the future, because you will always have to work with people  
who have different ways of doing things, and find good solutions. 

Jönköping is not a very big city, but it’s homey. I’m from Berlin  
and I really wanted to go somewhere smaller, where you’re not so  
anonymous. Here, you always know someone. It’s a good feeling.

STUDENT IN STRATEGIC ENTREPENEURSHIP 

120 
credits

BJÖRN KAATZ / GERMANY
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 SCHOOL OF ENGINEERING

Production Development 
and Management
Master of Science with a major in Production Systems

The manufacturing industry now faces globalisation challenges and this 
is the starting point of this Master’s programme. The aim is to provide 
knowledge and competence that prepare students for leading positions 
within the manufacturing industry.

The programme focuses on the role that production plays within 
manufacturing companies. Central themes include how production  
systems are developed, how the  design of products and the supply chain 
interrelate with production system design  and how production systems 
are operated and managed.

Graduates of the programme will be ready to take on various  
positions in the industry, within areas such as production development, 
production management, production planning, or logistics. You will also 
be prepared for doctoral studies.

COURSES (NB Preliminary list of courses)

Year 1
Industrial Product Realisation:
Process - Methods - Leadership  ...................................................................................9 Credits
Human Factors Engineering  .............................................................................................6 Credits
Production Development: 
Strategy - System - Technology ...................................................................................15 Credits

Integrated Product And Production Development  ...................................... 9 Credits
Production Management  ....................................................................................................6 Credits
Supply Chain Design  ..............................................................................................................9 Credits
Elective Course: Sustainable Production  ...............................................................6 Credits
Elective Course: Mathematical Statistics  ................................................................6 Credits
The course mathematical statistics is compulsory to students entering the programme 
with less than 21 ECTS credits in mathematics in order to obtain a master’s degree.

Year 2
Change Management  ............................................................................................................9 Credits
Industrial Placement  ...............................................................................................................9 Credits
Leadership  .....................................................................................................................................6 Credits
Research And Inquiry Methodology  .........................................................................6 Credits
Final Project Thesis, Master  ...........................................................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) with 
at least 90 ECTS credits in mechanical engineering, industrial engineering and 
management, civil engineering, or equivalent. The bachelor’s degree should 
comprise a minimum of 15 ECTS credits in mathematics. Proof of English pro-
ficiency is required. For more detailed entry requirements, please visit www.
ju.se    

 120 
credits

 JÖNKÖPING INTERNATIONEL BUSINESS SCHOOL 

Managing in 
a Global Context 
Master of Science with a major in Business Administration

Managing in a Global Context is a programme especially designed to 
equip you with the knowledge and skills required to become an effective 
leader in diverse business contexts and varied intercultural settings. The 
programme acknowledges that contemporary markets are increasingly 
complex and dynamic in terms of culture and demand, that information 
and communication are salient for success, and that social responsibility 
and corporate entrepreneurship are crucial. Through group and project- 
oriented work you develop your planning and collaboration skills, and 
experience intercultural relations. Faculty with substantial experience 
in management research support the education. There is wide range of 
careers you may pursue after graduation, such as: project leader, change 
manager, international business developer, and head of operations.

COURSES (NB Preliminary list of courses)

Year 1
Advanced Leadership  .......................................................................................................7.5 Credits  
Contemporary Issues in a Globalising World  ................................................ 7.5 Credits  
Organising and Leading Change  ............................................................................... 7.5 Credits  
Advanced Research Methods in Business Administration  ................... 7.5 Credits
Corporate Entrepreneurship and Strategic Renewal  .............................. 7.5 Credits
Information Management  ..............................................................................................7.5 Credits  
Family Business Development  .................................................................................... 7.5 Credits  
Corporate Social Responsibility  ................................................................................ 7.5 Credits

Year 2
Studying abroad/Elective courses  .............................................................................30 Credits
Master Thesis in Business Administration  ..........................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in business administration, economics, indus-
trial engineering and management, or equivalent. At least 60 ECTS credits 
must be in business administration. Proof of English proficiency is required. 
For more detailed entry requirements, please visit www.ju.se.

 120 
credits

MORE INFORMATION

Prerequisites and courses are subject to change. 
Please visit www.ju.se for the most up to date 
information on programmes and courses.



 SCHOOL OF ENGINEERING

Industrial 
Design
Master of Science with a major in Product Development

This Master’s programme provides the opportunity to broaden your  
knowledge and creativity within the area of industrial design. You will 
learn more about the whole design process from a human point of view, 
with a focus on usability, ergonomics, aesthetics, materials and production, 
as well as drafting techniques and visualisation. The courses have an  
interdisciplinary approach and are guided by the relationship between  
humans and products. The programme provides you with the opportunity 
to use a variety of tools to quickly visualise ideas and concepts in order 
to develop your creativity in the design studio and through model 
workshops. Upon completion of the degree, you will be well prepared for 
work on industrial design projects, or as a consultant.

COURSES (NB Preliminary list of courses)

Year 1
Design Communication 1  ..................................................................................................9 Credits
Design Philosophy And Practice (Human Factors 1)  ................................... 6 Credits
Industrial Product Realisation Process - Methods - Leadership  ........... 9 Credits
Materials And Design  ............................................................................................................6 Credits 
Design Communication 2  ..................................................................................................9 Credits
Ergonomics (Human Factors 2)  ..................................................................................15 Credits
Elective Course: Business And Economy  ...............................................................6 Credits
Elective Course: Mathematical Statistics  ................................................................6 Credits
The course Mathematical Statistics is compulsory to students entering the programme 
with less than 21 ECTS credits in Mathematics in order to obtain a master’s degree.

Year 2
Industrial Design Project  .....................................................................................................9 Credits
Design Communication 3  ..................................................................................................6 Credits
Industrial Placement  ...............................................................................................................9 Credits
Design And Emotion (Human Factors 3) .............................................................. 6 Credits
Final Project Thesis, Master (Continued)  ...........................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in mechanical engineering, civil engineering, 
architecture (with relevant courses in construction and design), or equiva-
lent. The bachelor’s degree should comprise a minimum of 15 ECTS credits 
in mathematics. Additionally, a home assignment must be submitted that 
shows artistic skills and aptitude for the profession. Proof of English proficien-
cy is required. For more detailed entry requirements, please visit www.ju.se.

 120 
credits

 SCHOOL OF ENGINEERING

Product Development
and Materials Engineering
Master of Science with a major in Product Development

As competition between companies gets tougher and the number of 
products on the market increase, many come to realise the importance 
of product development and materials knowledge as competitive means. 
This programme covers the entire product development process.

Important aspects of work with the development of components and 
products include the analysis of function and performance, the choice of 
materials and the methods of production.

The programme qualifies you for positions with manufacturers and 
suppliers that develop and produce components, or as consultants.

COURSES (NB Preliminary list of courses)

Year 1
Industrial Product Realisation:
Process - Methods - Leadership  ...................................................................................9 Credits
Materials And Design  ............................................................................................................6 Credits
Non-Linear Finite Element Analysis ...........................................................................9 Credits
Elective Course: Advanced CAD  ................................................................................6 Credits
Elective Course: Multivariable Calculus ................................................................... 6 Credits
The course multivariable calculus is compulsory to students  
who have not studied this course during their bachelor studies.

Computer Programming For Design Automation  ......................................... 6 Credits
Functional Materials And Surfaces  ............................................................................. 6 Credits
Integrated Product Development  .............................................................................12 Credits
Optimisation Driven Design  ............................................................................................6 Credits

Year 2
Advanced Materials Technology  ...................................................................................6 Credits
Computer Supported Engineering Design  ........................................................... 9 Credits
Industrial Placement  ...............................................................................................................9 Credits
Modelling And Simulation Of Casting  ......................................................................6 Credits
Final Project Thesis, Master  ...........................................................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in mechanical engineering, or equivalent. The 
bachelor’s degree should comprise a minimum of 21 ECTS credits in math-
ematics. Proof of English proficiency is required. For more detailed entry 
requirements, please visit www.ju.se.    

 120 
credits

I have a bachelor’s degree in mechanical engineering from India and I wanted to go for design 
for my master’s. If you want to study these things, I think Sweden is the best option, because of 
the car industry. I’m really interested in creating new things for the future. 

Studying at Jönköping University is great. You have the freedom to express your 
thoughts and the professors give you their time. It’s also very peaceful. Every student in my 
programme has their own project with a company each semester. We don’t have  
regular exams; we do projects with companies instead.

There are lots of international students, it’s like you can meet the whole world  
in one small place. There are both international and Swedish students in my class, and 
everyone is really friendly. We are good at different things because of our different 
backgrounds, and we help each other. I’ve been working on a really exciting design project 
this last semester and now a Swedish company has hired me to work with them for nine 
months, developing the project further. I’m hoping it will go into production during 2015.  
I really like that about Swedish companies – they don’t say no. They say: ”Let’s try it.”

STUDENT IN INDUSTRIAL DESIGNZAHEER AHMED / INDIA
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 120 
credits

 SCHOOL OF ENGINEERING

Software Product  
Engineering
Master of Science with a major in Product Development

This Master’s programme gives students the knowledge and experience 
to lead software product teams and to act as senior developer, software 
architect, project manager, requirements engineer, test manager or  
system engineer. Students will be equipped to work in different software 
development situations - from major organisations to micro-businesses; 
from large enterprise software systems to small, specialised embedded 
software components; from Web-facing applications to back-end data 
processing. A practical track (e.g. Large-scale Information Systems, 
The Internet of Things, or Social Networking Technologies) is followed 
throughout the programme so that students can turn theory into  
hands-on engineering.

COURSES (NB Preliminary list of courses)

Year 1
Industrial Product Realisation: Process – Methods – Leadership  ....... 9 Credits
Software Product Management – A Model Driven Approach  ............ 9 Credits
Systems Engineering  ...............................................................................................................6 Credits
Elective course: Safe and Secure Software Systems  ..................................... 6 Credits 
Elective course: Knowledge Engineering 
and Knowledge Management  .......................................................................................6 Credits
Mathematics for Software Engineers  ........................................................................6 Credits
Interfacing with Software  ...................................................................................................6 Credits
-Hardware and Software
-People and Software
Software Architecture – from Chip to Enterprise  ......................................... 9 Credits
Software Product Quality Assurance  ......................................................................9 Credits

Year 2
Industrial Placement  ...............................................................................................................9 Credits
Distributed Systems  ...............................................................................................................9 Credits
- Data Storage and Data Sharing
- Mobility and Connectivity
Software Requirements Engineering and Product Specification  ........ 6 Credits
Software Product Realisation  .........................................................................................6 Credits
Final Project Thesis, Master  ...........................................................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in computer engineering, electrical engineering 
(with relevant courses in computer engineering), or equivalent The bach-
elor’s degree should comprise a minimum of 15 ECTS credits in mathe-
matics. Proof of English proficiency is required. For more detailed entry 
requirements, please visit www.ju.se.     

 SCHOOL OF ENGINEERING

Information Engineering 
and Management
Master of Science with a major in Informatics

This Master’s programme aims to build specialist competence in the  
software area. Development of software solutions for business purposes 
has been a major objective of information technology during recent decades.

These software systems support administration and production  
processes, optimize work flow and material flow, enable electronic business 
solutions, support collaboration  in distributed work groups and much 
more.

The programme will prepare you for work in various positions such 
as project manager for system development, systems analyst, system  
developer, service and maintenance etc.

COURSES (NB Preliminary list of courses)

Year 1
Development of Distributed Applications  ........................................................... 9 Credits
Industrial Product Realisation:
Process - Methods - Leadership  ...................................................................................9 Credits
Knowledge Modelling and Knowledge Management  ................................... 6 Credits
Software Engineering Methods  .....................................................................................6 Credits
Computer Programming for Design Automation  .......................................... 6 Credits
Entrepreneurial Performance Management and 
Information Technology  ..................................................................................................7.5 Credits
Enterprise Modelling  ..........................................................................................................7.5 Credits
Information Retrieval  .............................................................................................................9 Credits

Year 2
Database Systems and Trends  .......................................................................................6 Credits
Industrial Placement  ...............................................................................................................9 Credits
Information Logistics  ..............................................................................................................9 Credits
Software Quality and Project Management  ........................................................ 6 Credits
Final Project Thesis, Master  ...........................................................................................30 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 90 ECTS credits in computer engineering, electrical engineering 
(with relevant courses in computer engineering), or equivalent. The bachelor’s 
degree should comprise a minimum of 21 ECTS credits in mathematics. 
Proof of English proficiency is required. For more detailed entry require-
ments, please visit www.ju.se

 120 
credits

MORE INFORMATION

Prerequisites and courses are subject to change. 
Please visit www.ju.se for the most up to date 
information on programmes and courses.
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 SCHOOL OF EDUCATION AND COMMUNICATION 

International 
Communication
Master of Social Science with a major in Media and Communication Science

International Communication is a programme designed for students 
who are interested in working in an international media and communi-
cations environment. The major areas of focus are global and sustainable 
communication from journalism to organisational communication. The 
programme provides both theoretical and practical skills in communica-
tion, working in an intercultural context. During the year, student will 
participate in courses focusing on cultural aspects of communication 
(both contemporary and historical), media’s role in communication, 
communication processes within intercultural organisations and sus-
tainable communication.

After graduating, students may be interested in working for compa-
nies with a global and/or intercultural focus or strategy, for example as 
communication experts.

COURSES (NB Preliminary list of courses)

Year 1
Global Media Cultures  .......................................................................................................15 Credits
Sustainable Communication  ..........................................................................................15 Credits
Research Methods  .................................................................................................................15 Credits
Master Thesis in Media and Communications  .................................................15 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s  
degree (i.e. the equivalent of 180 ECTS credits at an accredited university) 
with at least 60 credits in media and/or communication studies, journalism, 
or equivalent. Proof of English proficiency is required. For more detailed 
entry requirements, please visit www.ju.se.

 60 
credits

People in my programme come from all over the world: Canada, The Netherlands, 
the Czech Republic, Zimbabwe, Kenya, Latvia, Switzerland, China – and of course 
Sweden! It’s a really international atmosphere.

I have a background in media and communication science from Mexico 
but wanted to deepen my knowledge in international communication. I chose Sweden 
because I learned that higher education here is top ranked and of high quality. The 
study pace is different here. Back home, it’s more structured. You have to follow the 
schedule very strictly. For example, you only get one chance to pass the tests.  
Here in Sweden it’s more flexible, but still demanding.

When I complete my studies, I would like to continue working with student 
mobility. I truly believe in international exchange. When you go abroad, you develop 
new perspectives. You begin to think differently and this changes your life.

I really love Sweden; the people here are so friendly. I have lived in Canada and the 
weather and culture are rather similar. Bring on the snow! 

STUDENT IN INTERNATIONAL COMMUNICATION

 SCHOOL OF EDUCATION AND COMMUNICATION 

Interventions 
in Childhood
Master of Science with a major in Child Studies

The Master’s programme Interventions in Childhood is an interdiscipli-
nary education focusing on effective intervention techniques for children 
in need of support- beyond what is normally provided to all children. 

The programme is grounded in an ecological perspective on child 
development, learning, and functioning. Influences are observed at 
various levels, from biological to environmental, or from “neurons to 
neighbourhoods”.  A critical perspective focusing on the individual, 
the environment, and their interrelationship, is emphasised. The pro-
gramme addresses everyday life situations of children in various settings, 
including family, preschool/school, hospital, and community. A bio- 
psycho-ecological model is used as a frame of reference and the connection 
between research and practical everyday work is stressed.

The programme is designed to prepare students for leadership roles in 
child care and preschool, school, early intervention/habilitation, special 
education, child healthcare, social services and the equivalent.

COURSES (NB Preliminary list of courses)

Year 1
Introduction to Interventions in Childhood  ......................................................15 Credits
Theory of Science and Scientific Methods  .........................................................15 Credits
Developmental Sciences and Intervention Processes  ...............................15 Credits
Independent work (thesis)  ..............................................................................................15 Credits

PREREQUISITES: The applicant must hold the minimum of a bachelor’s 
degree (i.e. the equivalent of 180 ECTS credits at an accredited universi-
ty) within health and caring sciences, behavioural science, social work, or 
educational sciences, including independent, theoretical based work- i.e. 
a thesis or equivalent. Proof of English proficiency is required. For more 
detailed entry requirements, please visit www.ju.se. 

 60 
credits

MARIO ALBACETE / MEXICO



34    JÖNKÖPING UNIVERSITY 

School of Health Sciences

Campus Arena

The Pier

Central Station

Western Center

Science Park

Stadsparken
(Jönköping’s City Park)

Tändsticksområdet
(The old match stick factory area)

Akademien - Student pub

School of Education 
and Communication

See you in Jönköping
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Campus Arena

Lake Vättern

Lake Munksjön

Jönköping International 
Business School

School of Engineering

Cultural House

Sandy beach
Eastern Centre

The Pier

Central Station

Bike path/Promenade
along lake Vättern

Jönköping 
City Library

Museum

See you in Jönköping
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